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Objectives
At the conclusion of the webinar, participants will be able to:



 

Provide a 2012-2013 influenza season update and review of 
CDC recommendations for the prevention and control of 
influenza 



 

Provide an overview of CDC's influenza vaccination 
communication campaign plans 



 

Identify ways to use traditional and new media to promote 
and coordinate influenza vaccination activities and 
messaging

.



Polling Question
Compared to the last two flu seasons, what level of activity 
is your organization planning in terms of vaccine promotion 
efforts for 2012-2013 flu season?

Much less
Slightly less
About the same
Slightly more
Much more



Is there any way to put a screen shot in here to help people 
know where / how they can ask a question?  
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Objective



 

Provide a summary of influenza vaccine guidance 
discussed by the Advisory Committee on Immunization 
Practices (ACIP) at the June, 2012 ACIP meeting.



Disclaimers



 

The 2012-2013 ACIP Influenza Statement is not finalized 
until published (anticipated August, 2012).



 

Information presented here reflects discussion at the 
June ACIP meeting.



ACIP Influenza Statement, 2012-2013



 

Presented at June 20-21 ACIP meeting


 

Recommendations not final until published.



 

Brief format (MMWR Policy Note)


 

Pertinent updates since last season.



 

At this time, no major changes or expansion of 
recommendations anticipated


 

Annual vaccination recommended for all persons aged 6 months 
and older.



Overview of 2012-2013 ACIP Influenza Statement



 

Influenza vaccine virus strains selected for 2012-2013.



 

Vaccines available in the U.S. for the 2012-2013 season.



 

Reiteration of recommendation for annual routine vaccination 
for all persons age 6 months and older.  



 

Dose recommendations for children 6 months through 8 years.



 

Acknowledgement of the recently approved quadrivalent
 

live 
attenuated influenza vaccine (LAIV) vaccine. 



U.S. Influenza Vaccine Virus Strains, 2012-2013



 

WHO Northern Hemisphere strain selection meeting--February 
20-22, 2012.



 

FDA Vaccine and Related Biologic Products Advisory 
Committee (VRBPAC)--February 29, 2012.



 

Changes in the A(H3N2) and B strains as compared with 
2011-2012 Northern hemisphere vaccine:


 

A/California/7/2009 (H1N1)pdm09
•

 

In 2009 monovalent, 2010-2011 and 2011-2012 seasonal vaccines


 

A/Victoria/361/2011 (H3N2) (replaces A/Perth/16/2009)


 

B/Wisconsin/1/2010 
•

 

Yamagata lineage; replaces previous Victoria lineage 
(B/Brisbane/60/2008)



Vaccines Available for 2012-2013


 

No new vaccine products anticipated this season.


 

Quadrivalent
 

live attenuated influenza vaccine (LAIV) 


 

FluMist

 

Quadrivalent®

 

(MedImmune) approved February 2012


 

Anticipated to be available for 2013-2014 US season.


 

Trivalent LAIV remains available for 2012-2013



 

Options similar to last season:


 

Trivalent inactivated vaccine (TIV)—6 mos. and older                       
(BUT age indications differ by brand—consult package inserts)



 

High dose TIV—65 yrs. and over


 

Intradermal

 

TIV—18 through 64 yrs.


 

LAIV—healthy, non-pregnant persons 2 through 49 yrs.



 

ACIP currently expresses no preferences—


 

Note that TIV rather than LAIV is recommended for those with 
mild egg allergy (hives only) and those caring for severely 
immunosuppressed

 

(those needing protective environments).



Influenza Vaccine Dosing for Children 
6 Months Through 8 Years



 

Require 2 doses (≥4 weeks apart) in first season that 
they receive influenza vaccine for adequate immune 
response.



 

Guidance through 2009:


 

Children aged 6 months--8 years who have not received 
vaccination against influenza previously should receive 2 doses 
of vaccine the first year they are vaccinated.



 

Antigenic novelty of pdm09 (2009 H1N1) necessitated 
consideration of this additional antigen.



Dose algorithm for 
6 mo. through 8 yr. 
olds—2010-2011 
season

MMWR 2010; 59(No. RR-8):1-62



Proposed 2012-2013 Algorithm for Children 6 Mos. Through 8 yrs. 

2 doses*2 doses*No/Don’t know

Yes

Has the child ever 
received influenza 

vaccine? 

Has the child ever 
received influenza 

vaccine?

Did the child receive a 
total of 2 or more doses 

of seasonal influenza 
vaccine since July 1, 

2010? 

Did the child receive a 
total of 2 or more doses 

of seasonal influenza 
vaccine since July 1, 

2010?

Yes

No/Don’t know 2 doses*†2 doses*†

1 dose1 dose

*Doses should be administered at least 4 weeks apart.

† For simplicity, this algorithm takes into consideration only 
doses of seasonal influenza vaccine received since July 1, 
2010. However, if a child 6 months through 8 years of age is 
known to have received at least 2 seasonal influenza 
vaccines during any prior season, and at least 1 dose of a 
2009(H1N1)-containing vaccine--i.e., either 2010-2011 or 
2011-2012 seasonal vaccine or the monovalent 2009(H1N1) 
vaccine--then the child  needs only 1 dose for 2012-2013.



For more information please contact Centers for Disease Control and 
Prevention
1600 Clifton Road NE, Atlanta, GA 30333
Telephone, 1-800-CDC-INFO (232-4636)/TTY: 1-888-232-6348
E-mail: cdcinfo@cdc.gov Web: www.cdc.gov

Thank You!

National Center for Immunization & Respiratory Diseases
Influenza Division
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Objectives

•
 

Provide a broad overview of CDC's influenza 
vaccination communication campaign plans

•
 

Identify ways to use traditional and new media 
to promote and coordinate influenza 
vaccination activities and messaging



March 2012 National Immunization Survey 
(children) and National Flu Survey (adults)*

•
 

46% of people 6 months of age and older were vaccinated 
during the 2011-12 season, a slight increase when 
compared to the 2010-11 season

•
 

Among adults, coverage was highest among non-Hispanic 
whites compared to other racial and ethnic groups

•
 

Among children, Hispanics had higher vaccination 
coverage (61%) than non-Hispanic white (45%) and non-

 Hispanic black children (48%)
•

 
The most common places for vaccination among both 
adults and children were at medical locations, but retail 
settings and work places were other important venues for 
adults

*Preliminary 2011-12 influenza season estimates



March 2012 National Flu Survey 
(preliminary estimates) 

“Do-ers”
•64% believe they are in a 
group for whom vaccination is 
recommended
•68% believe chances of 
getting flu are “very”

 
or 

“somewhat”
 

high
•67% believe the flu vaccine is 
“very safe”

“Non Do-ers”
•66% believe they are not in 
a group for whom 
vaccination is recommended
•26% believe chances of 
getting flu are “very”

 
or 

“somewhat”
 

high
•32% believe the flu vaccine 
is “very safe”

 
(most believed 

it was somewhat safe)



For those visiting a doctor, was a 
recommendation given to get the flu vaccine?

Vaccination 
Status

Recommended 
(%)

Recommended 
to Not Get 

Vaccine (%)

Did Not Give 
Recommendati 
on Either Way 

(%)

Don’t Know 
(%)

Vaccinated for 
2012 Season

59.1 ±

 

2.3 1.1 ±

 

0.4 37.8 ±

 

2.3 1.9 ±

 

0.6
Not Vaccinated 

for 2012 Season

25.7 ±

 

2.3 3.7 ±

 

0.8 68.8 ±

 

2.4 1.7 ±

 

0.6
Total

43.0 ±

 

1.7 2.4 ±

 

0.4 52.8 ±

 

1.7 1.8 ±

 

0.4

All Adults (18 + years)
March 2012 National Flu Survey



Did your doctor/health professional remind you 
that you/your child should get a flu vaccination 

since July 1st?
Vaccination 
Status

Yes (%) No (%) Don’t Know 
(%)

Vaccinated for 
2012 Season 21.2 ±

 

1.8 76.7 ±

 

1.8 2.0 ±

 

0.5

Not Vaccinated 
for 2012 
Season

13.3 ±

 

1.4 84.8 ±

 

1.5 1.8 ±

 

0.6

All Adults (18 + years)
March 2012 National Flu 

Survey



What Does It All Mean?

•
 

More work in the domain of provider 
communication, including with parents 

•
 

More work remains building awareness of 
universal recommendation

•
 

Beliefs between those that don’t get vaccinated 
and those that do remain different in many 
ways
–

 
Often don’t perceive flu as a significant health threat

–
 

Often less convinced of vaccine’s safety



Other Considerations for the 2012-13 Season

•Child dosing recommendation
•Two of three strains have changed (strains have 
stayed the same for the past two seasons)
•Following a season which set a new record for 
the lowest and shortest peak for influenza-like-

 illness since this type of surveillance began
•Election year



Communication  Goals and 
Objectives:                

•Increase awareness of universal vaccination 
recommendation for everyone 6 months of age and older

•Foster knowledge and favorable beliefs regarding 
influenza vaccine and vaccination recommendations

•Maintain, extend confidence in flu vaccine safety

•Promote/encourage vaccination throughout the flu season

•Address disparities in vaccination coverage



Audiences

•Everyone 6 months and older 
•Special Focus:
•

 
Parents of young children

•
 

Pregnant women
•

 
Adults 65 years and older

•
 

People with chronic health conditions
•

 
People who live with or care for those at high risk for 
complications from flu

•
 

Health disparate populations 
•

 
Hispanic

•
 

African American
• AI/AN



Campaign Elements

•
 

Partner outreach and activities
–

 
Multi-sector, national

–
 

Grassroots
•

 
New, digital, and social media

•
 

Education and outreach to health care 
professionals

•
 

Traditional media
–

 
Television and radio 

–
 

Earned and paid media
–

 
Print products



Campaign Element: Partnerships
•

 
Partner outreach and activities
–

 
Identify and engage new partner 
organizations, non-profit groups, and 
media partners who reach our target 
audiences

–
 

Foster existing partnerships
–

 
Share CDC key points, weekly flu 
surveillance updates

–
 

Promote a suite of both print and 
online offerings that partners can use 

–
 

Increase visibility of partners’
 influenza vaccine promotion activities

–
 

Increase partner participation during 
National Influenza Vaccination Week



Campaign Element: Partnerships

New!

http://www.cdc.gov/flu/partners/index.htm

http://www.cdc.gov/flu/partners/index.htm


Campaign Element: 
New, Digital, and Social Media

•

 

New and Digital Media
•

 
Publisher Outreach

•
 

Content syndication
•

 
CDC email alerts

•
 

Mobile 
•

 
Smart phone/iPad

 
applications

•

 

Social Media
•

 
MeetUp

•
 

MyLikes
•

 
Twitter chats



Campaign Element: Education and Outreach to 
Health Care Professionals 

Medscape Partnership



 

Andrew T. Kroger, MD, MPH --

 

New Influenza Vaccine Guidelines for 
2010-2011


 

72,567+ views


 

Tim Uyeki, MD, MPH, MPP --

 

Influenza Vaccination 2011-2012: 
Recommendations


 

67,949+ views


 

Alicia M. Fry, MD, MPH --

 

Antiviral Treatment of Influenza: The Latest 
Guidelines


 

54,539+ views


 

Sonja A. Rasmussen, MD --

 

2009 H1N1 Influenza Vaccine in Pregnancy


 

53,777+ views


 

Daniel B. Jernigan, MD, MPH --

 

It's a First: Universal Flu Vaccination


 

43,375+ views


 

Michael Jhung, MD, MPH --

 

Variant H3N2 Influenza Virus: What You 
Should Know


 

43,219+ views
Total clinician reach (all Influenza commentaries to date) = 499,211+ views



Campaign Element:  Traditional Media

•
 

Matte article distribution
•

 
PSA placement

•
 

Radio media tours
•

 
Print Materials
•

 
Order form: 
http://wwwn.cdc.gov/pubs/ncird.aspx#Flu

•
 

Materials for download: 
http://www.cdc.gov/flu/freeresources/index.htm

http://wwwn.cdc.gov/pubs/ncird.aspx
http://www.cdc.gov/flu/freeresources/index.htm


Disparate Populations:  Target Audiences

o African Americans
o Hispanics
o American Indians/Alaska Natives

Specific focus on:
parents of young children,  pregnant women, adults 65 

years and older, people with chronic health 
conditions, people who live with or care for those at 
high risk for complications from flu



Disparate Populations:  
Grassroots Community Outreach

National Influenza Vaccination Disparities Partnership 
(NIVDP)
Encourage local partner driven flu prevention activities:

o Support coordination of flu vaccine clinics for hard-to-
 reach groups  

o Engage local media
o Engage community and faith based organizations to 

participate in local activities
o Partner promotion via web, social media, other
o Materials dissemination
o Possibility for joint promotion at local events,  informing 

state and local health contacts of activities



Disparate Populations:  
Grassroots Community Outreach

Strategies for National Stakeholder Partnership 
Development  

•
 

Develop  common goals 
•

 
Develop identity and brand

•
 

Identify barriers and misconceptions
•

 
Outreach strategies and share best practices

•
 

Collaboration within the partnership, leveraging 
resources

•
 

Webinars
•

 
Communication 



Disparate Populations:  
Partner Web Pages and Tailored Resources

http://www.cdc.gov/flu/partners/
Submitting flu season activities/events into online calendar

http://www.cdc.gov/flu/freeresources/index.htm
http://espanol.cdc.gov/enes/flu/freeresources/index.htm

http://espanol.cdc.gov/enes/flu/

http://www.cdc.gov/flu/freeresources/index.htm
http://www.cdc.gov/flu/freeresources


Disparate Populations:  Tailored Resources

**NEW!  
Materials for American 
Indian and Alaska Native 
populations:

Posters
Brochures
Fact Sheets



Reaching Disparate Populations: Partner 
Resources

http://www.cdc.gov/flu/freeresources
http://espanol.cdc.gov/enes/flu/
http://espanol.cdc.gov/enes/flu/freeresources/index.htm

http://www.cdc.gov/flu/freeresources
http://espanol.cdc.gov/enes/flu/
http://espanol.cdc.gov/enes/flu/freeresources/index.htm


Reaching Disparate Populations:  Partner Resources



2012-13 National Influenza Vaccination 
Campaign  

Special Events
•

 
Flu Season Kickoff (National Foundation for Infectious 
Diseases) 
•

 

September 27, 2012 Press Briefing
•

 
National Influenza Vaccination Week (NIVW)
•

 

December 2-8, 2012
•

 

http://www.cdc.gov/flu/nivw
•

 

General & customizable poster  
•

 

Tailored messages
•

 

New & traditional media resources
•

 

NIVW-specific calendar of events
•

 

All other NIVW plans will be forthcoming

http://www.cdc.gov/flu/nivw
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Thanks! 

Contact:  fluinbox@cdc.gov

For more information please contact Centers for Disease Control and Prevention

1600 Clifton Road NE, Atlanta, GA  30333
Telephone: 1-800-CDC-INFO (232-4636)/TTY: 1-888-232-6348
E-mail:  cdcinfo@cdc.gov

 

Web:  http://www.cdc.gov

The findings and conclusions in this report are those of the authors and do not necessarily represent the official position of 
the Centers for Disease Control and Prevention.

National Center for Immunization & Respiratory Diseases
Health Communication Science Office

mailto:fluinbox@cdc.gov
mailto:fluinbox@cdc.gov


Q & A Session



Please Complete
Online Evaluation!



VICNetwork.org



For more info e-mail 

info@VICnetwork.org



Resources
www.preventinfluenza.org
National Influenza Vaccine Summit 

www.flu.gov
Flu.gov

www.cdc.gov/flu
Centers for Disease Control and Prevention



Resources
www.shotbyshot.org

Shot by Shot – Stories of Vaccine Preventable Diseases

www.immunize.org
Immunization Action Coalition

On Twitter:

@Flugov and @CDCflu



www.twitter.com/vicnetwork

www.facebook.com/vicnetwork

http://twitter.com/


National Public Health Information Coalition
www.nphic.org

California Immunization Coalition 
www.immunizeca.org



Thank you for your 
support and your 

participation !
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